
 

 

 
 

The Pilgrim Trust 

Communications Manager (3 days a week) 

About the Pilgrim Trust 

Established in 1930, the Pilgrim Trust is a grant giving charitable foundation set up to address 
some of the UK’s “more urgent needs” with a view to “promoting future wellbeing”. Today the Trust 
awards around £3m in grants in the heritage and conservation fields and in the area of social 
welfare, currently with a focus on improving the life chances of vulnerable women and girls. 

The Pilgrim Trust has a reputation as a pioneer in championing unpopular or overlooked 
causes. In the past it has supported hospices, men out of work in old industrial towns, drug 
and alcohol addiction, and women in the criminal justice system.  The Trustees always try to 
use the Trust's funds in a way that generates social impact and value.  It also supports 
organisations by offering more than just money and works collaboratively both with other 
foundations and strategic partners so that not only information and expertise can be shared, 
but more money can be drawn into the sector. As a grant giver it aims to be flexible, 
responsive, collaborative and unbureaucratic. 

We are wholly committed to being representative of society and bringing together people 
with a variety of backgrounds, skills and experience to shape the Trust. We are particularly 
keen to increase our diversity and become a more inclusive organisation, therefore all 
appointments will be made on merit following a fair and transparent process. 

The Role 

The Trust is seeking a part-time Communications Manager who will work to the  Director to 
strengthen the Trust’s external communications within the strategic direction set by the Trustees.  It 
is an exciting time to join the Trust as it seeks to refresh its approach to communications and 
influencing, enabling the work of the Trust and its grantees to be better known; to enhance its 
impact; and to strengthen its collaborations with the wider funding community and grantees to 
share good practice and learning. 

You will lead on and develop our website, its content, the creative elements and its overall 
structure and presentation, ensuring it is accessible and user friendly.  You will also establish 
a social media presence, managing its content, planning and creation.  

Working within a small but dedicated team, you will be a self-starter and a creative and highly 
competent individual, you will be prepared to learn and be knowledgeable about the Pilgrim Trust, 
its history, work, ethos and the opportunity to extend its reach as we start the run up to our 
centenary in 2030.    



 

Main areas of responsibility 

Leads on the development and management of the Trust ’s website in terms of overall 
structure, content, and presentation, working with our website designers as necessary. 

Works with colleagues to ensure that the website is user friendly and accessible for 
applicants and grantees. 

Develops the Trust’s social media presence with primary responsibility for content planning 
and creation.   
 
Helps to raise the Trust’s profile as to its charitable purposes and the beneficial work of the 
organisations it supports. 

Collaborates with the team, Trustees, grantees and stakeholders to raise awareness of good 
practice in the sector and to capture and disseminate learning from the work of the Trust. 

Leads on the narrative, editing and production of the Trust’s Annual Report/Review in liaison 
with the Director and Trustees, and its dissemination to stakeholders. 

Develops a good working knowledge of the Trust’s grant management system working with 
colleagues in order to access information and data. 

Contributes to effective team working by sharing information and skills and by supporting 
colleagues. 

Offers flexible support for the work of the Trust generally, as and when necessary, ensuring 
that the work of the Trust can continue effectively and without interruption.   

Person specification 

• Experience of the development and management of a website.  
• Experience of developing and delivering an organisation’s social media strategy 
• Ability to produce creative, engaging and accurate written communication, including 

reports, presentations, announcements and compelling copy 
• Strong communications and interpersonal skills including the ability to build 

relationships and credibility with a wide range of stakeholders. 
• Ability to prioritise and deliver high quality work with minimum supervision, working 

as part of a small, busy and collaborative team. 
• Ability to think analytically, analyse data and extract key messages.  
• Strong problem-solving skills and a creative, solution-focused approach. 
• High level of IT skills  Microsoft Office software (Excel, Word, Outlook), and 

experience of using and manipulating a database  
• Competent using CMS systems, design software and social media 

Outline Terms & Conditions Salary:  

£30,000-£35,000 p.a. pro rata (depending on experience). 

Hours of work: Three days a week within office hours. 

15 days holiday, plus statutory Bank Holidays. 

Optional contributory pension scheme (5% employee, 12% employer). 



Place of Work: The Pilgrim Trust Office, London, Victoria SW1.     Staff are working from 
home during the Covid pandemic.   

To apply 
 
If you would like to apply, please submit a short CV (up to 3 pages)  and covering letter (up to two 
pages) to the Director of the Pilgrim Trust, Sue Bowers at info@thepilgrimtrust.org.uk outlining how 
you meet the person specification and why you are a suitable candidate for the role.  

Applications must be received by end of Monday 15 March 2021 in order to be considered. 
Interviews will be held the week commencing 22 March 2021.   
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